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Established in 1984, UNICOM is a global, independent provider of IT, Finance and Management 
related events and training. UNICOM organises events in which leading edge topics are 
presented in a format that allows maximum interaction between industry, research and academe. 
These events also bring together end-user organisations face to face with vendors who provide 
solutions and services. 

UNICOM's events include conferences, seminars, showcase events and training workshops. 
UNICOM's conferences and training are held in Europe, USA and in Asia Pacific region.

Among the topic areas covered are Blockchain, DevOps, Digital Transformation, Data Analytics, 
Software Testing, Agile,  Programme and Project Management, Sentiment Analysis, Financial 
Analytics, Artificial Intelligence & Machine Learning, Optimisation and Risk Management.  

UNICOM's events provide a meeting place for IT industry professionals, management, techno-
executives and subject experts focusing on business, management and technical issues. Many 
leading (multi-national) institutions and other large private and public sector organisations 
regularly attend UNICOM’s events.

www.unicom.co.uk

info@unicom.co.uk

@UNICOMSeminars 

+44 (0) 1895 256 484

www.youtube.com/unicomseminars

www.linkedin.com/UNICOMSeminars



08:30 - 09:00 Registration and Coffee Break

10:15 - 10:45 Coffee Break

12:45 - 13:45 Lunch Break

15:20 - 15:50 Tea Break

09:00 - 09:10 UNICOM's and Chairperson's Introduction

09:10 - 09:40 The What, Why and How of Building a Data Visualisation - A Competition 
Entry in Review
Rishi Sapra, Senior BI Consultant, Altius

09:40 - 10:10 Compliance Case Study: Focus on Data Model & Visualisation
Mark Wilcock, Independent Consultant, Data Scientist

10:10 - 10:15 Introduction to Sponsoring and Supporting Bodies

10:45 - 11:15 Putting Users at the Centre of Data Visualisation
Emma Cosh, Freelance Visualization Director

11:15 - 11:45 Advanced Data Visualization and Storytelling
Duncan Clark, CEO Kiln, The Creator of Flourish

11:45 - 12:15 The Truth about Hang Gliding and Paragliding Incidents
Ian Stuart, Principal, Alits Consulting

12:15 - 12:45 Enlightenment versus Actionable Insight: The Ministry of Intelligence
Rory Neary, Office 365 Digital Productivity Specialist, DataSpinners

13:45 - 14:15 Data Visualisation is Critical for Re-Balancing BI
Aneesh Gupta, Director, Centelli

14:15 - 15:00 Panel

15:00 - 15:20 How to Improve Data Visualization Using Eye-Tracking
Flow Bohl, UX Architect, Bloomberg New Energy Finance

15:50 - 16:20 Winning Ways for Your Visualization Plays
Mark Grundland, Functional Elegance

16:20 - 16:50 Delivering 'Insights as a Service' at Lloyd's of London
Kalpesh Parmar, Data Products and Services Developer, Lloyd’s of London

16:50 - 17:00 Chairman's Summary

17:00 Close of Conference

Programme Chairperson: Rishi Sapra, Senior BI Consultant, Altius
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Sponsors' Profiles
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BOARD International is a global provider of Business Intelligence and 
Performance Management software. Founded in 1994, it has enabled 
over 3,000 companies worldwide to improve the effectiveness of their 
management decision making processes, unifying BI and CPM in a 

single integrated environment. It provides a seamless solution for the support, control and management 
of core processes such as: Reporting and Business Analytics; Budgeting, Planning & Forecasting; 
Profitability Modelling and Optimization; Simulation and What-if Analysis; Scorecarding and Strategy 
Management; Financial Consolidation. Thanks to its programming-free toolkit approach, global 
organizations such as Coca-Cola, DHL, KPMG, Puma, Siemens, Toyota and ZF Group have rapidly 
deployed end-to end decision-making applications in a fraction of the time and cost associated with 
traditional solutions. Headquartered in Chiasso, Switzerland, and Boston, MA, BOARD International 
has branches in the US, UK, Germany, Italy, Spain, France, Benelux, Nordics, UAE, Singapore, 
Australia, India, Japan, China, Mexico, Argentina and a worldwide network of distributors and certified 
partners. www.board.com/en

flourish.studio

www.centelli.com

www.altisglobal.co.uk

“Centelli is a European Business Intelligence consultancy who are 
committed to empowering businesses by unlocking information that 
shapes decision-making. By focussing on data in the correct context, 
we aim to deliver business insight and help organisations become 
increasingly intelligent about the way they use their digital assets.
This is done in three ways. Firstly, putting agility back into a company’s 

BI strategy, re-balancing the effort and making sure the business focus on the decisions, and IT support 
them with the right tools and data to make those decisions. Secondly, by improving the organisational 
structure and bring different areas of the business together to align objectives. Thirdly, by “future-
proofing” an organisation – handling the unknowns by putting an effective future-proof design for data in 
place.” 

Altis are an experienced, vendor independent, Data and Analytics 
consultancy combining technical skill, commercial expertise, 
communication and listening. Our highly-skilled team use information 
management strategies and tools to help you make intelligent use of 
your data and make the right commercial decisions. Built on the 

philosophy that our people make our business and our clients’ businesses successful. With a unique, 
long term vision, an unwavering focus on our team and continued growth across the UK, Australia and 
New Zealand, we have an inspiring story to tell. 

Silver Sponsor:

Bronze Sponsors:



Speakers’ Profiles

Flow Bohl

Duncan Clark 

Emma Cosh

Mark Grundland

Aneesh Gupta

 leads the UX and innovation initiatives at Bloomberg New Energy Finance with a focus on users reading research on mobile 
and web.

Title: How to Improve Data Visualization Using Eye-Tracking
Flow Bohl, UX Architect, Bloomberg New Energy Finance
Abstract: What is the difference is between an expert and a novice looking at charts and data? How do you standardize data 
visualization across a broad range of users? This rapid fire session looks at measuring effectiveness, which has long relied on verbal 
feedback and industry-wide insights. Eye tracking helps to understand what works and doesn't work for individual use cases and allows 
for better understanding why users are bored or overwhelmed by charts.

is co-founder and CEO of multi-award-winning data visualisation studio Kiln, the creators of the Flourish data storytelling 
platform. Before working full-time on visualisation Duncan was a data journalist and consultant editor at the Guardian, an author and 
publisher (Profile, Penguin Books) and an honorary researcher (UCL).

Title: Advanced Data Visualization and Storytelling
Duncan Clark, CEO Kiln, The Creator of Flourish
Abstract: Anyone can make a chart, but how do you move beyond basic graphics and maps to create stunning interactive visuals that 
really tell a story? Drawing on award-winning case studies from Kiln’s portfolio, Duncan will give tips on creating rich data stories and 
presentation – from conception to execution. He will also preview Flourish – Kiln’s new data visualisation platform.

 is a freelance data visualisation consultant & illustrator, specialising in a user centred approach to visualisation and 
analytics development. She has 15 years experience in data design and product development and is particularly interested in the power 
of data visualisation to increase understanding of social and political issues. Find more about her and see past work at www.egcosh.com

Title: Putting Users at the Centre of Data Visualisation
Emma Cosh, Freelance Visualization Director
Abstract: Data exerts increasing control over our lives, which means data literacy is increasingly important--not in terms of manipulating 
formulae, but in terms of discussing core concepts and ethical questions. This graphic novel brings them to life in comic format. It covers 
ideas from the history of statistics, to how machines learn, and how encryption works.

 is a data science and product management consultant with over 20 years’ experience in research and development. 
With the creative mindset of a designer and the commercial passion of an entrepreneur, he regularly advises tech start-ups on 
commercializing innovation, bridging the gap between technology and market opportunity. Currently, Mark Grundland works with 
Vanguard Strategy and Pfizer, using medical big data to model how doctors select drug treatments. Previously, at Skimlinks, he 
investigated the contextual and behavioral factors that signal purchase intent in online commerce. He graduated with a PhD in image 
processing from the University of Cambridge.  www.LinkedIn.com/in/grundland

Title: Winning Ways for Your Visualization Plays
Mark Grundland, Functional Elegance
Abstract: What enables an effective visualization to deliver insight at a glance? This talk presents practical techniques for how 
information visualization design can take better account of the fundamental limitations of visual perception, exploring the design choices 
that determine whether a picture can communicate the data it is meant to represent.

 has extensive experience in executing Data and Analytics transformation programmes. With over 20 years of experience 
in the domain, he has been involved in the spectrum of programmes from strategy development to its execution covering people, 
processes and technology. He has developed the business cases for programmes and engaged with key stakeholders across the 
organisation to ensure success of the business case.
Currently, Aneesh is the leader at Centelli. As a part of that role, he is responsible for all client delivery and building of new and innovative 
solutions that address client needs. He gets involved from early in an engagement for Proof of Concepts to structuring delivery to then 
enabling delivery to establish skills and processes needed for long term success. Aneesh is able to link business and technology very well 
and is able to develop innovative solutions as well as engage CxOs with ease. This capability have helped in delivering solutions on 
technologies such as Birst, SAP HANA, Amazon Web Services, Hadoop etc.
Prior to this engagement, Aneesh was leading the go-to-market, sales and delivery capability for entire portfolios of BI services from 
Enterprise Information Management to Enterprise Performance Management, Big Data & Analytics.

Title: Data Visualisation is Critical for Re-Balancing BI
Aneesh Gupta, Director, Centelli
Abstract: Traditional BI tools are feature rich and complicated. Despite all the promises, business users still rely on IT to develop 
visualisations. Re-balancing the knowledge base, letting the technologists focus on getting/cleaning data and letting business users 
access/consume the data on their own is critical to greater adoption of data.

Cont.
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Rory Neary 

Kalpesh Parmar

Rishi Sapra 

Ian Stuart 

Mark Wilcock

is a Chartered Accountant turned MSBI contractor based in London / South Buckinghamshire. Rory has spent much of his 
career in finance roles covering external audit, internal audit and group financial reporting in addition to developing multidimensional 
reporting systems and document management systems. Currently he is an Office 365 Digital Collaboration Specialist with the 
Parliamentary Digital Service of the UK Government.

Title: Enlightenment Versus Actionable Insight: The Ministry of Intelligence
Rory Neary, Office 365 Digital Productivity Specialist, DataSpinners
Abstract: During this session Rory will be presenting two very different data stories. The first is an entirely curated dataset tells the tale of 
how Charles Darwin sailed around the globe between 1831 and 1836 along with some of the discoveries he made along the way. It very 
much reflects those times when we know the story that we wish to tell, but just need a means by which to tell it, and is performed using 
Power BI. The second part of the presentation will consider the meaning of Actionable Insight and the audience will be asked to take part 
in a live demonstration dubbed as “The Ministry of Intelligence does Business Intelligence”. We will be looking at newer kids on the block, 
namely PowerApps, Forms and Flow to see how these fit in with Power BI and the Office 365 stack. During this session, we explore how 
James Bond and MI5 might use Office 365 to identify agents in the field, track them down and… Well, you know the rest!

 has been at Lloyd’s of London for the past 4.5 years, starting as an analyst within the Claims team, and more recently 
moving to the newly formed Data Lab in early 2017 as a Data Products and Services Developer. Kalpesh is currently developing and 
designing QlikSense dashboards to deliver “insights as a service” to internal users, and managing a platform which provides external 
Claims BI to Lloyd’s market participants. Prior to that, he was at Towergate for 2 years, where he joined as a graduate and was 
responsible for delivering a new reporting and insights function to the business.

Title: Delivering ‘Insights as a service’ at Lloyd's of London
Nick Blewden, Head of Data Product Development, Lloyd’s of London
Abstract: A walk-through of the work we are doing at Lloyd's of London to automate BI, provide interactive dashboards to every member 
of our organisation as well as providing an insights as a service platform to the public and other organisations over our data. It contains 
how we are doing this as well as tips and tricks we are learning along the way including tracking developer productivity, embedding real 
time feedback loops and gamifying developers and users.

works as a Senior BI consultant at Altius – a Gold Microsoft Data Platform partner based in London – specialising in Power 
BI. Prior to this he has spent 10+ years in Consulting /Financial Services (Deloitte, HSBC, Barclays, KPMG) and is a qualified accountant 
with a background in Business modelling and process improvement. He is actively involved in the Power BI Community in London and 
has presented at Meetup groups and the Power BI World Tour conference in London last year.

Title: The What, Why and How of Building a Data Visualisation - A Competition Entry in Review
Rishi Sapra, Senior BI Consultant, Altius
Abstract: In this session Rishi will run through how to scope/plan a Data visualisation project and then tell a story with data by choosing 
the right visuals, making use of tool functionality and adhering to design principles. The example report which the session will be based on 
is Rishi's Power BI Community '2017 Year in Review' competition submission.

is a Principal at Altis Consulting (www.alitsglobal.co.uk). Ian joined Altis Consulting’s UK office in August 2015. He has a 
wealth of experience as a consultant and solution architect of building large scale data warehouses, data management systems and 
reporting & analytics solutions. Ian also has expertise in training and developing generic and bespoke data warehouse architectures and 
methodologies and he also teaches data visualisation principles. In his spare time Ian is a keen paraglider pilot.

Title: The Truth about Hang Gliding and Paragliding Incidents
Ian Stuart, Principal, Alits Consulting
Abstract: Ian recently published his analysis of incidents in the membership magazine for the British Hang Gliding & Paragliding 
Association.  He looked at some hypotheses to see if he could spot any correlations. He was surprised!
Ian will demonstrate the Power BI analysis and visualisations that went into the article and explore the data on the fly (!) with the audience. 
He will then demonstrate his personal paragliding dashboard and explain the potential for improving safety in the sport.

 is an independent consultant specialises in the analysis, visualisation and reporting of financial and economic data. He 
runs London Business Analytics Group, a very popular, active meetup. He is a Microsoft MVP on the Data Platform. He has a MA in 
Natural Sciences from Cambridge and an MBA from Imperial College, London.

Title: Compliance Case Study: Focus on Data Model & Visualisation
Mark Wilcock, Independent Consultant, Data Scientist
Abstract: A bank’s Compliance function monitors employee activities to mitigate its legal and reputational risks. It’s a tough task for two 
reasons; firstly, the data comes from a variety of systems on different platforms with little in common so transforming the data into a 
consistent model is a challenge. Secondly the data is reluctant to give up its secrets – it is more open to interpretation and less clear cut 
compared to the financial data generated by the bank. This session will demonstrate some proof of concept dashboards and discuss how 
they addresses these challenges especially in the design of the data model that underpin the visualisations, the queries that import data 
from the disparate sources and wrangle it into the data model and the dashboards that draw insight from this observational data.
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