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Established in 1984, UNICOM is a global, independent provider of IT, Finance and Management 
related events and training. UNICOM organises events in which leading edge topics are 
presented in a format that allows maximum interaction between industry, research and academe. 
These events also bring together end-user organisations face to face with vendors who provide 
solutions and services. 

UNICOM's events include conferences, seminars, showcase events and training workshops. 
UNICOM's conferences and training are held in Europe, USA and in Asia Pacific region (managed 
by its sister organisation based in Bangalore, India). 

Among the topic areas covered are DevOps, Digital Transformation, Data Analytics, Software 
Testing, Internet of Things,  Agile,  Programme and Project Management, Sentiment Analysis, 
Financial Analytics, Artificial Intelligence & Machine Learning, Optimisation and Risk Management.  

UNICOM's events provide a meeting place for IT industry professionals, management and 
techno-executives and subject experts focusing on business, management and technical issues. 
Many leading (multi-national) institutions and other large private and public sector organisations 
regularly send delegates to UNICOM's events.

www.unicom.co.uk

info@unicom.co.uk

@UNICOMSeminars 

+44 (0) 1895 256 484

www.youtube.com/unicomseminars

www.linkedin.com/UNICOMSeminars

Organiser’s Profile



08:30 - 09:00 Registration and Coffee

09:00 - 09:15 Introduction and Welcome - Professor Gautam Mitra, OptiRisk Systems/UCL

09:15 - 09:55 PLENARY KEYNOTE: Data Science and Machine Learning Applied to 
Business Analytics: Financial and Retail Markets Use Cases
Mandie Quartly, Worldwide Lead, Machine Learning and High Performance 
Analytics Software, IBM

09:55 - 10:00 Introduction to Sponsors

10:30 - 11:15 Streaming Real Time Bidding Data with Spark
Radek Maciaszek, CTO, A4G

11:15 - 12:00 Advanced Data Solutions in Multiple Business Contexts
Ben Houghton, Senior Data Scientist, Advanced Data Solutions (ADS), Barclays

12:00 - 12:45 Who Bids a Tenner on a Ferrari? Simulating Complex Customer Behaviour 
in Online Auctions
Timo P Kunz, Data Scientist, catawiki

13:45 - 14:15 Machine Learning for the Analysis of Customer Reviews
Elisabetta Fersini, Assistant Professor - University of Milano-Bicocca Italy

14:15 - 14:45 Adventures in Time and Space - The Role of Geographic Data Science in 
Analysing Consumer Behaviour
John Murray, Data Scientist & Academic Researcher, University of 
Liverpool/Fusion Data Science

14:45 - 15:30 Panel Session

16:00 - 16:30 Conversion Modelling Leads to a Seven Times Return on Investment (an 
Automotive Service Provider Case Study)
Guy Kirby, UK Head of Advanced Analytics, North Highland Consulting

16:30 - 17:00 The Future of AI in Business
Daniel Hulme, CEO, Satalia and Director of UCL’s Business Analytics MSc 
Programme

17:00 - 17:15 Chairperson’s Closing Remarks

17:15 Drinks Reception and Networking

JOINT PLENARY SESSION 

10:00 - 10:30 Coffee Break

12:45 - 13:45 Lunch Break

15:30 - 16:00 Tea Break
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Elisabetta Fersini

Ben Houghton

Daniel Hulme

 is currently assistant professor at the University of Milano-Bicocca 
(Computer Science Dept.). Her research activity is mainly focused on propositional and 
relational machine learning for natural language processing.

Title: Machine Learning for the Analysis of Customer Reviews

Elisabetta Fersini, University of Milano-Bicocca Italy

Abstract: Nowadays the number of people consulting product reviews on the web before making any 
purchase has increased. If most reviews are positive the probability of buying a given product increases, 
while if most reviews are negative almost certainly customers will choose another product. This gives strong 
incentives for opinion spamming, which refers to the writing fake reviews to intentionally mislead readers. In 
this talk, we will give an overview of the current methodologies for fake review detection, extending a 
markov random field model with some concepts about "burstiness of reviews".

 is a Data Scientist working in the Advanced Data Solutions Team at 
Barclays. His specialist areas include Machine Learning and software development at a Big 
Data scale.

Ben obtained an undergraduate and masters degree in mathematics from the University of 
Oxford before originally joining Barclays in 2013. He has since worked in data science teams 
in Barclaycard, Barclays Africa and the Barclays Big Data Centre of Excellence.

Title: Advanced Data Solutions in Multiple Business Contexts

Ben Houghton, Barclays

Abstract: Data Science is fundamental in driving data-led decisions in a multitude of business areas. In this 
talk, we will discuss the breadth of opportunities for data science available in the finance sector and the 
methodologies we can employ to make smart decisions. We will also discuss how data science can be 
made accessible to everyone, not just data scientists.

 is the CEO of Satalia, a London-based company that provides Artificial 
Intelligence (AI) inspired solutions to solve industry’s hardest problems. He is also the 
Director of UCL’s Business Analytics MSc, applying AI to solve business and social 
problems. He is a popular public speaker specialising in the topics of Philosophy, 
Technology, Innovation and Organisational Design. He is a serial TEDx speaker, a faculty 
member of Singularity University and advisor to the UK Home Office. He has a Masters and 

Doctorate in AI from UCL, lecturing in Computer Science and Business, and is passionate about how 
technology can be used to govern organisations and bring positive social impact. He is the co-founder of 
ASI Data Science and has Advisory and Executive positions in many companies. He holds an international 
Kauffman Global Entrepreneur Scholarship and actively promotes positive entrepreneurship and 
technology innovation across the globe.

Title: The Future of AI in Business

Daniel Hulme, Satalia

Abstract: Daniel will present a framework for understanding what AI is and isn’t. He will outline the main 
challenges and opportunities AI offers to industry and beyond.

Speakers’ Profiles, Titles and Abstracts
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Guy Kirby 

Timo P Kunz 

As UK Head of Advanced Analytics at North Highland Consulting, Guy is 
experienced in leading high performance professional service teams, delivering data and 
analytics solutions and insights. Helping provide data visualisation and predicting behaviour 
across the complete customer lifecycle looking at opportunities to cross-sell, up-sell, 
activation, retention and win-back. He also supports companies to understand the 
opportunities and challenges provided by RPA and cognitive automation. Guy brings a depth 

of knowledge and experience in solving client challenges across industry sectors. He has excellent 
technical skills and great interpersonal skills which allow him to consistently work with technical and 
business stakeholders to find mutually beneficial approaches.

Title: Conversion Modelling Leads to a Seven Times Return on Investment (an Automotive Service 
Provider Case Study)

Guy Kirby, North Highland Consulting

Abstract: How can companies move away from widely-targeted marketing campaigns and use their 
existing data more intelligently to laser focus their target on those most likely to convert? This talk looks at 
how North Highland worked with Express Oil to build a predictive model using 1st party data collected 
across 350 variables and 3rd party data from over 2,000 variables. Guy will outline how North Highland 
identified target customers most likely to convert to mechanical services, allowing Express Oil get 7:1 ROI in 
the first 6 months, convert thousands of customers and generate significant new revenue not previously 
possible.

has spent over 10 years in the retail industry mainly working with and 
researching pricing and promotion related topics. He is currently a Data Scientist for catawiki 
where he focuses on customer behaviour modelling as well as customer and marketplace 
analytics. His previous experience includes working or consulting for companies such as 
Yoox Net-A-Porter, Morrisons Supermarkets, Dansk Supermarked, Boots, Swiss Coop, 
LVMH, SAP, and Simon Kucher & Partners. He holds a PhD in Management Science from 

Lancaster University and has published in journals such as Decision Support Systems and the Journal of 
Revenue & Pricing Management.

Title: Who Bids a Tenner on a Ferrari? Simulating Complex Customer Behaviour in Online Auctions

Timo P Kunz, Data Scientist, catawiki

Abstract: In a time where AI is the only game in town, traditional methods seem to vanish from the analyst’s 
toolbox. This talk describes how catawiki uses stochastic modelling and simulation approaches to better 
understand customers’ behaviour on its auction platform.

Speakers’ Profiles, Titles and Abstracts
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Radek Maciaszek is a CTO at A4G, an online advertising network of gaming and 
entertainment utilising machine learning, big data analytics and financial algorithmic trading 
technologies. During his career Radek worked on a number of marketing and advertising 
projects for such clients as Orange, TGI and OpenX. Prior to that he worked as a data 
scientist with Moore Capital Management, a hedge fund. Radek has a BSc in Computer 
Science, an MSc in Cognitive and Decision Sciences, as well as an MSc in Bioinformatics.

Title: Streaming Real Time Bidding Data with Spark

Radek Maciaszek, A4G

Abstract: Real time bidding is a dominant way or purchasing volumes of online advertising inventory. What 
was yesterday a domain of high-frequency trading hedge funds became a norm in todays advertising world. 
I will talk about the fascinating world of RTB and will discuss the business cases as well as technological 
challenges advertising companies face today.

John Murray

Mandie Quartly

 has 40 years’ experience at the cutting edge of data analysis and has seen 
many changes. He is presently owner of Fusion Data Science, and a Research Fellow in the 
Geographic Data Science Lab at the University of Liverpool. John started his career with 
Reader’s Digest, a pioneer in the use of data analytics to predict customer behaviour, before 
becoming Technical Director of consumer survey company NDL, now part of Acxiom.

Title: Adventures in Time and Space - The Role of Geographic Data Science in Analysing Consumer 
Behaviour

John Murray, University of Liverpool

Abstract: The growth in GPS fitted smartphones, smartcards and other location aware technology, adds an 
extra dimension to consumer analytics. John Murray will discuss the role of spatial data in gaining additional 
insights and show, with practical examples, how it can be integrated into your customer database.

 is the worldwide lead for Machine Learning and High Performance Analytics 
software in the IBM OpenPOWER Ecosystem team. In essence, her focus is the creation and 
growth of strategic relationships with key software organisations looking to enable end users 
to gain timely insights from their big data using IBM’s POWER hardware platform. Her 
background is Linux, Power Systems and High Performance Computing focused, 
specialising in the design and implementation of high performance Linux-based systems. 

Mandie has an MBA and a Ph.D. in Astrophysics.

Title: PLENARY KEYNOTE: Data Science and Machine Learning Applied to Business Analytics: 
Financial and Retail Markets Use Cases 

Mandie Quartly, IBM

Abstract: There’s a lot of talk about using Artificial Intelligence (AI) to gain business insights, but there are a 
number of key ingredients required to actually make it happen in a timely fashion. A vital element is the 
technology which underpins AI and machine learning applications. Come and hear more about “making it 
happen” for your organisation; learn how to take advantage of rapidly evolving and innovating technologies.
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